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FAIR TRADING
FOR A JUST WORLD
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there are 25 million coffee producers around the wo

over 50% of all coffee is grown by small family far

8% more coffee is produced than consumed

the big coffee roasters - Kraft, Nestlé, Procter &
Gamble, and Sara Lee - own coffee brands worth US $1
billion or more in annual sales

the average $3 latte delivers less than 2 cents bac
farmers on non-Fair Trade farms

the retail price of roasted coffee dropped only 15%
from 1999 to 2003, while green coffee prices fell b
about 50%

coffee is bought from small growers by middlemen fo
little 60% of production costs (Dak Lak Province,
Vietnam), and only 2-4% of the retail price of coff

by linking directly with markets, farmers in Fair T
co-operatives are able to earn 3 to 5 times more th
they would receive by selling their coffee through
conventional mechanisms

Coffee Facts from:

Mugged - Poverty in your Coffee Cup (2002) Oxfam Mak
Fair Report

Transfair USA - FAST FACTS: Fair Trade Certified Cof
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